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Co-branding Guideline
The Ericsson Co-branding Logotypes

Co-branding logotype should be used as a reference to all Partner/Reseller marketing

activities promoting Ericsson solutions, products and offerings.

Co-branding logotypes are fixed units. As such, they should only be used in strict accor-
dance with the examples provided. To maintain the highest standards of quality and reli-
ability, all Ericsson Partners and Resellers are strongly urged to use only the Co-branding
logotype that they have been specifically certified for. The Co-branding logotype must
always be clearly separated from the partner’s/reseller’s own name, logotype, trademark

or product name.

Co-branding logotypes are the only Ericsson logotypes a partner/reseller is allowed to

use, i.e. the corporate Ericsson logotype is not allowed to be used.

Premium Partner logotype example

PREMIUM PARTNER PREMIUM PARTNER

ERICSSON ERICSSON

PREMIUM PARTNER PREMIUM PARTNER

ERICSSON ERICSSON

\
\
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Advanced Partner logotype example

ADVANCED PARTNER

ERICSSON

ADVANCED PARTNER

ERICSSON

\

Authorized Partner logotype example

ADVANCED PARTNER

ERICSSON 2

ADVANCED PARTNER

ERICSSON 2

AUTHORIZED PARTNER

ERICSSON 2

AUTHORIZED PARTNER

ERICSSON 2

Authorized Reseller logotype example

AUTHORIZED PARTNER

ERICSSON Z

AUTHORIZED PARTNER

ERICSSON Z

AUTHORIZED RESELLER

ERICSSON 2

AUTHORIZED RESELLER

ERICSSON 2

AUTHORIZED RESELLER

ERICSSON Z

AUTHORIZED RESELLER

ERICSSON 2
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Co-branding Guideline
Colors of the Ericsson Co-branding Logotypes

Co-branding logotype in white on Ericsson

AUTHORIZED PARTNER
Dark Blue.

ERICSSON Z

On an Ericsson Dark Blue background the co-

branding logotype shall be white. The blue color
forms the base of our identity colors.
Always download the files for the logotype from

the Info channel.

Ericsson Dark Blue specification
NCS S7020-R90B

Pantone 7463 C

CMYK 100 70 70 30

RGB 0 50 88

HTML #013F6A

Co-branding logotype in Ericsson Dark Blue
AUTHORIZED PARTNER

ERICSSON Z

on white.

The Co-branding logotype on a white shall be
perceived as Ericsson Dark Blue. Since this back-
ground gives the effect of darkening most colors
due to the contrast, a special nuance of Ericsson
Dark Blue has been chosen for the logotype when
used on a white background.

Always download the files for the logotype from

the Info channel.

Specification on special nuance of Ericsson Dark
Blue for logotype

NCS S4050-R90B

Pantone 2955

CMYK 100 70 0 40

RGB 1 63 106

HTML #013F6A
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Co-branding logotype in black and white.

AUTHORIZED PARTNER

When only black and white colors are available

o
then the logotype shall be either with black or ERICSSON ‘

white background.

AUTHORIZED PARTNER

ERICSSON Z

Frame color
All Co-brand logotypes have frames in gray. If a
color reference is needed then the following shall

be used: RGB 153 153 153.

How to use the Co-branding logotype.

The Co-branding logotype may be used together with other marks and logotypes. Use it
where it makes the best impression and place it in a prominent place. Optimize the size
and consider aesthetical aspects.

The construction and design of the Co-branding logotype makes it applicable on most

backgrounds and in most situations. But there are a few restrictions.

A ZED PAY
E Z

Do not use when the text and Do not change color of the
the frame can’t be seen. Co-branding logotype.
\3
AU IZED PAR AJ =0 > é
E = E
Do not distort the Co-branding The Co-branding logotype shall
logotype. be placed horizontally. Do not tilt.

Do not insert graphical objects

into the Co-branding logotype.
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Co-branding Guideline
Examples of Co-branding logotype usage

Letterhead

Brown
Telecom
Ltd.

Business Card

Brown Telecom Ltd.

Mr J Smith
Manager

PO Box 122 DW
123 Hot Lane
London, W1A 1DW

Telephone +44 123 456 789 AUTHORIZED RESELLER
Fax +44 223 456 789 ERICSSON Z

"N

Brown Telecom Ltd.

PO Box 122 DW

123 Hot Lane AUTHORIZED RESELLEL
London, W1A 1DW ERICSSON 2
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Partner/Reseller Data sheet

The co-branding logotype may be

sieiiat e e PHODGC TR OF AMIRICA, 154 used together with other marks.
- The placement is free. Add the
:'.-\'-.l LA INTLROPL ]t.\|||||;\ Co-branding |ogotype Where it

o suits best and where it makes the

best impression.

CONTACT US

IF vests il gl o wa 1 ot flar FACT
L R I T T

FUjiTSU

Partner/Reseller Data sheet
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4540 L Dl b ity i W s
D e Noows Accen: belBers, maien

T — - =]
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The co-branding logotype may also be placed where it fits best in the partner/reseller

layout.
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Partner/Reseller Advertisements

1l 7

Are you ready for Ericsson MX-ONE™? Its the allin-one, server-

This little
server means
big business.

Designed specifically to simplfy your working I, it combines.
the best of IP, fixed telephony and mobilty ~ in a powerful, 18-inch
package that can Ik up to 100,000 people in multple locations.

So whether you're on the road, at home or at the office, you'l
have secre access 10 corporate information, switchboards and
directories, as well s emall, voicemall and other personal commu-
nication tools

Ericsson MX-ONE™ makes it easy vilth clear interfaces and intui-
tive device management, so you can make the mast of your mobile,
PO, fixed terminal and other gadgets.

Open, scalable and cost-effective, s the key 1o personalzed

Angit P

with Eficsson MD110,
Ericsson MX-ONE™. The one you want.

Interested in finding out more?

Brown
Telecom
Ltd.

AUTHORIZED PARTNER

ERICSSON Z

Partner/Reseller Brochure

The Co-branding logotype may be used on

partner/reseller advertisements.

AUTHORIZED RESELLER

ERICSSON Z

introd

contents

2 Introduction Ericsson lead
. ) telecommun)|
3 BusinessPhone overview )
with end-to-
4 BusinessPhone family that increase]
. h productivity
4 BusinessPhone Compact  more
6 Integrated Application approach to
Server world. After
over 100 yea|
6 Applications &add-ons in the field.
8 BusinessPhone 50/128i/250
8 Price list overview
9 BusinessPhone bundles

10 Key telephones
12 DECT competitive
14 Analogue telephones
15 IP telephones

16 Geton board with Ericsson

AUTHORIZED RESELLER
-
ERICSSON Z

BusinessPhone

overview

The BusinessPhone
communication platform is
available in four versions:

« BusinessPhone Compact

- housed ina compact
cabinet optimised
for telephone systems | NEW

Ideal for up to 30 users

 BusinessPhone 128i
-a

 BusinessPhone 50

- housed in a compact cabinet
and optimised for telephone
systems with up to 64 extensions
Ideal for up to 50 users

o BusinessPhone 250

the rack, power backup system and
cabling of exi

- needing up to
200 extensions, cal centres with up

with up to 128 extensions
Ideal for up to 120 users

Xtra safeg;

“See page 5
or detajs

ERICSSON Z _ call 0870 444 3101 for further details

300 extensions at a single fine.
Ideal for up to 200 users

allsystems feature

‘® Easy migration - easy o expand
and enhance at a later stage

@ Same boards & telephones
inall systems - from 8 to 300
extensions

@ Large system capabilties in a
package that i cost-effective
for SMEs

‘® Excellent investment protection

© Advanced IP telephony

The co-branding logotype may also be placed on the front page of a brochure, or any
other page that might be more suitable. The main intention is that it should be in the mu-

tual interests of Ericsson and the partner/reseller.
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Partner/Reseller Exhibition stand

The co-branding logotype may also be used at events. Locate the co-branding logotype

where it gives great visibility.

Partner/Reseller Roll-up

N

Vi hé?“"ﬁ\reriges
mest nﬁqu
bankkunder

The co-branding logotype may also be
used on posters, roll-ups etc. See too
that the co-branding logotype is given a

prominent place.
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Partner/Reseller homepage

=1
Bie Edt  Yew Fgvorites Tocs  Help -
| #=fec - = - @D (2] of | Qsearch [GlPavortes (Fistory | 0y T W] - 5]
_nﬂcﬁas&fﬂ hickp: v, commseny, com. s :_I G
| Google = || EEGearchwet - g | Bk Droabbded f] [ | Fdogtions #
e about commserv| selution portfolio news & events contact us -

COMMUNICATION SERVICES PTE LTD

Asia’s FIRST Ericsson Enterprise Advanced
Sales Partner & Certified Sgrvice Partner

COPYRIGHT Z001 COHHUMCATION SERMCES PTE LTD. AL RIGHTS RESEAVED

-

&] Done: ® Internet

The co-branding logotype may also be used on homepages. Use the version of the co-

branding logotype which gives the best result. Don’t make it too small.

Partner/Reseller Vehicle

The co-branding logotype may also be used on vehicles. Place it where it will be promi-

nent. Optimize the size.
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Partner/Reseller Sign

Brown
Telecom

Ltd. encsson 2
N

Co-branding logotypes can be used at Example of how the co-branding logotype
points-of-sale, either as a sign or a decal maybe used on exterior signs.

on a window.

Partner/Reseller PowerPoint

Brown
Telecom
Ltd.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet do-
lore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit.

1/2882-CAL 1150728 Uen Rev A Ericssonwide Internal 1(88) 2005-04-05 ERICSSON ?

Original Ericsson presentations should be used whenever making an Ericsson presen-
tation on Ericsson’s behalf. The area in the upper right corner is also reserved for the
logotype of partners or resellers when the presentation is uniquely made together with

or intended for them.
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Partner/Reseller Gifts

Partner/Reseller Invitation

DaMOWVO

ERICSSON Z

N

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim
dolore te feugait nulla

Program:

12.00-13.00

13.00 - 14.00
14.00-14.15
14.15-16.15

16.15-17.00

17.00-18.30
18.30-19.30

19.30
20.00

21.00

7.00-10.00

24 sep 2004

Lorem ipsum dolor sit
Lorem ipsum dolor

Amet, consectetuer adipiscing
Lorem ipsum

Elit, sed diam nonummy nibh
euismod tincidunt ut laoreet

Dolore magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis
Lorem ipsum dolor

Nostrud exerci tation ullamcorper

Lorem ipsum dolor sit

Lorem ipsum
Elit, sed diam nonummy nibh

euismod tincidunt ut laoreet
Dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis

24 sep 2004
Nostrud exerci tation ullamcorper
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